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SECTION III - A LOWER TAR ENTRY FROM PARLIAMENT 

RANK ORDER 

A large variety of different brands ranging from full flavor to ultra 
lights were displayed. As a group, participants were asked to rank order them 
from lowest to highest in tar. 

At both sessions, three distinctive groups were created. The upper end of 
the spectrum, which always included Winston and Marlboro Red Kings, represented 
the brands highest in tar. The lights, which consistently included Marlboro 
Lights, Winston Lights, and Parliament, represented the medium range. And the 
ultra lights, which always included True, Carlton, and Merit Ultra Lights, 
represented the lowest end of the tar spectrum. It was agreed that with only 
slight variations, the same ranking would be appropriate if "strength of flavor" 
had been considered. 

PARLIAMENT'S CURRENT ENTRY 

As mentioned, Parliament was consistently placed in the medium range. In 
fact, at both sessions it was identified as being "right in the middle" of full 
flavor and ultra light cigarettes. This perception was upheld even though the 
vast majority were unaware of its actual tar level and seemed equally unaware of 
the tar levels of the full flavor brands. They seemed somewhat familiar only 
with the ultra lights' tar level, probably because ultra lights advertises on 
that basis. 
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A LOWER TAR ENTRY 
INITIAL PERCEPTIONS 

Participants in both sessions were asked for their perceptions of the 
Superlights, Extralights and Parliament Mi Ids concepts. Session one 
participants first recorded their perceptions of Parliament Superlights while 
session two participants' first interpreted Parliament Extralights. 

Both Superlights and Extralights suggested that the entry would be somewhat 
similar in tar/taste to the ultra lights options currently on the market. The 
vast majority rejected such a cigarette simply because ultra lights were thought 
to lack the strength of taste- these participants desired. 

ALTERNATE NAMES 

The images projected by Extralights and Superlights were also explored. 
First session participants indicated that the name Extralights suggested a 
cigarette more flavorful than an ultra light. On the other hand, second session 
participants felt that Superlights, as a new entry, did not distinguish itself 
from the ultra lights category. 

Generally, participants at both groups rejected the name Parliament Milds; 
it was simply not appealing. 

THE PRODUCT STATEMENTS (Refer to Appendices Cl and C2)* 

Participants usually responded positively to the product described, most 
likely because the statement suggested that they would get the 


* Appendix Cl was discussed at the first session. Appendix C2 was discussed at 
the second session. 
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same full flavor of Parliament in a lower tar entry. This appeal was linked to 
the belief that while they were not giving up anything, they might be reaping a 
health benefit. However, most also noted it unlikely that Parliament could 
actually create such an entry because cigarettes lower in tar were traditionally 
perceived as less satisfying in taste. It was clear that if such an entry did 
not satisfy their taste preferences, it would ultimately be rejected. 

THE PHRASE, "NEW GENERATION" 

Reactions to this phrase were quite divided.. Those who responded 
positively did so because it positioned the product as being of the '80 1 s. 

Those who responded negatively felt that it was too reminiscent of the phrase 
used when new Coke was introduced. 
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As a result of this research, several noteworthy insights emerged. When 
smoking is started as a young adult, the smoker tends to gravitate to the brand 
most popular among peers primarily because of a need to conform. A certain 
level of maturity is required before the smoker feels confident enough to 
venture out on his/her own and select a brand which best suits personal 
preferences. 

The probability that a switch will occur seems to be greatest when the 
smoker is somewhat dissatisfied with the brand currently smoked. However, lack 
of availability or a desire for a change of pace appear to be equally compelling 
reasons for switching brands. When smokers are receptive to a switch, two 
factors seem to have a great impact on the brands considered.' popularity and 
usage among peers. These brands are more likely to be tried simply because 
there is a greater probability that they will be "grubbed" or considered when 
purchasing an alternate brand. 

If the experiences of these participants is not atypical, it seems that 
■*? Parliament is not very popular among young adults. The young adult nonmenthol 
market seems to be dominated by Marlboro Reds/Lights. -Parliament's niche seems 
to be among somewhat more mature individuals. ^However, the 18 to 24 year olds 
who do gravitate to Parliament appear to do so out of desire for a cigarette 
which is less harsh and therefore lighter in taste. The fact that lighter 
cigarettes are traditionally lower in tar seemed to have no bearing on interest. 
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This age group's apparent lack of concern over tar probably makes them the 
least likely target for a lower tar Parliament entry. Such an entry would only 
appeal to them if Parliament's taste is left unaltered. At this stage of their 
lives they appear unwilling to trade off taste satisfaction, even to reap the 
benefits associated with a low/lower tar entry. 
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JOB 49059 

New York 



Oct. 1987 



SCREENING 

QUESTIONNAIRE 


Hello, 

my 

name is 

from 

, a market research 

firm. 

We 

are conducting a survey 

in your area. 

and I'd like to ask 

you a 

few 

questions, 




Q. l Are you/May I speak with a (male) (female) between 18 and 21 
years of age? 


Yes ( ) REINTRODUCE YOURSELF, IF NECESSARY 

NO { ) TERMINATE 

Q. 2 What is your exact age? 

_ RECORD 

ATTEMPT TO RECRUIT EQUAL/NEARLY EQUAL NUMBERS FOR EACH OF 
THE FOUR YEARS WHICH QUALIFY. 

Q. 3a Sometimes the type of work people do, and the kinds of 

companies they work for, affect the kinds of products they 
buy. Please tell me what your occupation is, and the type 
of company you work for. 

Occupation_Type of Company___ 

Q. 3b (If Married ask) It is also essential that I know the occu¬ 
pation of your spouse, and the type of company he/she works 
for. 

Occupation __ Type of Company__ 

Q. 3c (If a Student) If you work, I need to know your occupation, 
and the type of company you work for. 

Occupation __ Type of Company __ 

Because you are a student, it is important that I know the 
occupations, and the types of companies your parents work 
for. 

Mother's Occupation _ Type of Company _ 

Father's Occupation ___________ Type of Company_____ 

TERMINATE IF CANDIDATE, SPOUSE OR PARENTS WORK FOR: A MARKET 
RESERACH FIRM; AN ADVERTISING AGENCY; A RADIO OR TV STATION; 
A NEWSPAPER OR MAGAZINE; A COMPANY THAT MANUFACTURES, SELLS 
OR DISTRIBUTES TOBACCO PRODUCTS, IN GENERAL, OR CIGARETTES. 
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Q. 4 Which, if any, of the following products do you use, on a 
daily basis? READ LIST 

Convenience Foods, such as 

canned soups or frozen foods { ) 

Cigarettes ( ) 

Hair Care Products ( ) 

TERMINATE IF CIGARETTES ARE NOT X'D. 

To keep the interview length, as short as possible, I am to speak 
with respondents about only one of the products they use daily. 
For this interview, I r m scheduled to discuss cigarettes. 

Q. 5 During an average day, approximately how many cigarettes do 

you smoke? READ LIST 

Less than 1/2 a pack ( ) TERMINATE 

1/2 a pack ( ) TERMINATE 

One pack or more ( ) 

Q. 6 What one brand of cigarettes do you smoke, most often? 

RECORD 

_ TERMINATE IF PARLIAMENT, OR PARLIAMENT 

LIGHTS IS NOT MENTIONED. 

Q. 6a What size cigarette do you smoke most often? 

_ RECORD. TERMINATE IF KINGS IS NOT MENTIONED. 

Q. 7a Have you ever participated in a panel discussion, in the 
past? 

Yes ( ) 

No ( ) SKIP TO Q. 8 

Q. 7b When was the last time you participated in a panel 
discussion? 

__ RECORD 

TERMINATE IF WITHIN THE PAST 12 MONTHS, BUT HOLD ON TO NAMES 

Q. 7c On which, if any, of the following subjects have you ever 
participated in a panel discussion? READ LIST 

Convenience Foods ( ) 

Cigarettes ( ) TERMINATE, BUT HOLD ON TO NAMES 

Hair Care Products ( ) 
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Q. 8 We will be conducting a panel discussion on (DAY, DATE, and 
TIME). The discussion will be held at (LOCATION). It will 
take approximately two hours of your time. For attending, 
you will receive (FEE). We do request that each participant 
arrives fifteen minutes in advance of the session. Will you 
be able to attend? 

Yes ( ) 

No ( ) 

RESPONDENT'S NAME _ 

ADDRESS _ 


HOME TELEPHONE _ BUSINESS TELEPHONE 

RECRUITED BY _ ON _ 

REMINDER CALL MADE BY ON _ 


to 

o 

■>! 

O 

o 

CO 

o 

cn 

© 
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New York Oct. 1987 


DISCUSSION GUIDE 


INTRODUCTION 


Explanation of Procedure, Observation and Taping 
Name, Occupation 
GENERAL DISCUSSION PHASE: 

Participants will be informed that the topic of the discussion is 
cigarettes. The following issues will be explored: 

when they started smoking, what brand did they start with, 
and why 

the brand they switched to will be identified, and why 

— identification of the brand currently smoked, most often 
longevity with that brand 

— factor(s) which encouraged them to switch away from their 
prior brand (were they basically satisfied/dissatisfied; if 
satisfied - why were they willing to switch) 

the factor (s) which prompted initial trial of Parliament 
(how much impact did friends/relations have on trial; how 
much of an impact did the brands popularity have on trial) 
(after trial) was a switch to Parliament immediate, or did 
it take time, and why 

general feelings about Parliament (what specifically do they 
like/dislike about it) 

how do they feel about its taste (participants will be asked 
to compare the taste of Parliament to that of other brands? 
they will be instructed to identify what brands it is most 
similar to/different from [is it closer to lights, or 
regulars}? whether it is unique or not will be uncovered; 

[if unique] how and in what way? what, if anything they 

dislike about its taste) 

how/in what way is the brand unique 

what they call the filter 

general reactions to the recessed filter (does the recessed 
filter set it apart and why; how much impact does the re¬ 
cessed filter play in continued use/satisfaction with the 
brand; benefits/negatives; is it perceived as providing a; 
neater smoke; cleaner; easier to hold; healthier; tastier) 
participants will describe the "feel" of the filter - do 
they realize that it is "harder" than others (the benefits/ 
negatives associated with a "harder" filter will be explored 
(do they play with it, etc.) 

examination of the filters composition (do they realize that 
the 100's has a charcoal filter or not; how do they feel 
about a charcoal filter; what, if any, benefits/negatives do 
they link to a charcoal filter) 

suggested improvements to Parliament o 

•>; 

o 

o 

CO 

o 

O! 

o 

NJ 
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how readily available is Parliament 

when purchasing Parliament, what do they ask for (Parliament 
or Parliament Lights) 

do they usually purchase the box or soft pack, and why 
the circumstances/conditions which encourage use of an 
alternate brand, and why (what do they do if Parliament is 
not available) 

when an alternate brand is purchased, which one(s) are pur¬ 
chased, and why. 

ADVERTISING PHASE; 


Their recall of, and reactions to Parliament advertising will be 
explored. The issues addressed will include; 

general recall of advertising (specifically what was 
said/showed 

— recall and reactions to the copy line 

general reactions to Parliament advertising. 

IMAGE PHASE: 


Participants will be asked to develop the images of the typical 
consumer of Parliament, Marlboro Reds, and Marlboro Lights. The 
issues discussed will include: age, sex, what group at school, 
clubs they belong to, how do they spend their free time, what 
would they like to do. 

BRAND PHASE; 

A wide range of different brands will be displayed. As a group, 
participants will rank order the brands on the dimension of 
"fullness of flavor", then tar level. Special care will be taken 
to note precisely where Parliament is placed, and what brands it 
is closest to. 

Participants awareness of the specific tar level of several 
brands, including Parliament, will be explored. 

PARLIAMENT SUPER LIGHTS; 

Participants will be informed that Parliament might be coming out 
with a new entry. Parliament Super Lights. What the name suggest 
will be explored (does it imply that: is it closer to a light, an 
ultra light, or a full flavored cigarette; does it suggest that 
it is a modern/up-to-date/*in" brand). 

Participants will be read two concept statements. They will 
always record their initial reactions to the product, before it 
is discussed. General reactions, as well as the following ' ec ”es 
will be explored: 

o 

anticipated tar/taste level g 

interest in the product will be examined. 03 

o 

01 

o 

u 
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Participants will identify precisely where on the tar/taste 
spectrum this product belongs. 

Participants will be informed that Parliament Super Lights will 
actually fit directly in between currently marketed lights, and 
ultra lights. Interest in/reactions to such a product, will be 
uncovered. 
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PARLIAMENT SUPERLIGHTS 


I 


Introducing Parliament Superlights, the new generation of even lower tar 
cigarettes. 

Parliament Superlights delivers the full taste of leading light 
cigarettes but with even less. tar. 
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APPENDIX C2 


PARLIAMENT EXTRALIGHTS 


Introducing Parliament Extralights, the new generation of 
even lower tar cigarettes. 

Parliament Extralights delivers the full taste of leading 
light cigarettes but with even less -tar. 
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